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FCC National Broadband Plan Staff Workshop

Consumer Context
Wednesday, September 9, 2009 1:30 p.m.
Agenda:

1:30 pm
Workshop Introduction, John Horrigan, Consumer Research Director, Omnibus Broadband Initiative, Moderator

1:40 pm
Panel 1- Evolving Technology:  New Challenges for Consumers

Michael R. Nelson, Visiting Professor, Communication, Culture and Technology, Georgetown University

Sascha Meinrath, Director - Open Technology Initiative, New America Foundation

Joel Kelsey, Policy Analyst, Consumers Union

Ari Schwartz, Vice President and Chief Operating Officer, Center for Democracy and Technology

Debra Berlyn, President, Consumer Policy Solutions

2:05 pm
Panelist Discussion and Responses to Questions

2:50: pm
Break

3:00 pm
Panel 2 - Meeting New Challenges:  Tools & Techniques
3:05

Panelists
Adam Thierer, Director, Center for Digital Media Freedom and Senior Fellow, Progress and Freedom Foundation

Alan Simpson, Director of Policy, Common Sense Media

Burke Culligan, Senior Director - Product Management, Yahoo!, Inc.

Michael W. McKeehan, Executive Director - Internet and Technology Policy, Verizon

Timothy Sparapani, Director, Public Policy, Facebook

3:30 p.m.  Panelist Discussion and Responses to Questions

4:15 p.m.  Closing Statements, Moderator
4:30 p.m.  Adjournment

Moderating Panel: 
Marc Berejka, Senior Policy Advisor, Office of the Secretary,  Department of Commerce

Robert Cannon, Senior Counsel for Internet Law, Federal Communications Commission

Michael Wroblewski, Deputy Director, Office of Policy Planning, Federal Trade Commission

Public Input

The Commission seeks public input regarding questions to ask at the workshop.  Questions can be e-mailed to the Workshop Coordinator prior to the workshop at rachel.kazan@fcc.gov.  During the workshop, audience members—both in the room and online—will have the opportunity to suggest questions in writing.  Questions will be reviewed and, time permitting, could be asked by the moderator.  Additionally, there will be an opportunity to submit written comments in response to the staff workshops.

Participant Biographies
Michael R. Nelson, Visiting Professor, Communication, Culture and Technology, Georgetown University

Michael Nelson is currently Visiting Professor of Internet Studies in Georgetown University's Communication, Culture, and Technology Program.  Since January 2008, he has been doing research and teaching courses on "The Future of the Internet" and technology trends as well as consulting and speaking on Internet technology and policy.

 

Nelson is a Trustee of the International Institute of Communication, a member of the Board of FirstMile.us, and until April was a member of the Board of Trustees of the Internet2 university research consortium.  He is also the outgoing chairman of the Information, Computing, and Communications Section of the American Association for the Advancement of Science (AAAS). 

Before joining the Georgetown faculty, Nelson was Director of Internet Technology and Strategy at IBM, where he managed a team helping define and implement IBM's Next Generation Internet strategy. His group worked with university researchers on NGi technology, shaped standards for the NGi, and communicated IBM's vision of NGi and the future of computing to customers, policy makers, the press, and the general public.  He worked closely with governments around the world on next generation Internet technologies and applications. 

Prior to joining IBM in July, 1998, Nelson was Director for Technology Policy at the Federal Communications Commission. There he helped craft policies to foster electronic commerce, spur development and deployment of new technologies, and improve the reliability and security of the nation's telecommunications networks. 

Before joining the FCC in January, 1997, Nelson was Special Assistant for Information Technology at the White House Office of Science and Technology Policy where he worked with Vice President Al Gore on telecommunications policy, information technology, encryption and online privacy, electronic commerce, and information policy.

Nelson has a B.S. in geology from Caltech, and a Ph.D. in geophysics from MIT.

Sascha Meinrath, Research Director, Wireless Future Initiative, New America Foundation
Sascha is the Director of the New America Foundation's Open Technology Initiative and Research Director of the Foundation's Wireless Future Initiative. Sascha has been described as a "community Internet pioneer" and an "entrepreneurial visionary" and is a well-known expert on community wireless networks (CWNs), municipal broadband, and telecommunications policy. In 2009 he was named one of Ars Technica's Tech Policy "People to Watch". Leading news sources, including the Economist, the New York Times, the Nation, and National Public Radio, often cite Sascha's work in covering issues related to CWNs and telecommunications policy. Sascha is a co-founder of Measurement Lab, a distributed server platform for researchers around the world to deploy Internet measurement tools, advance network research, and empower the public with useful information about their broadband connections.

He also coordinates the Open Source Wireless Coalition, a global partnership of open source wireless integrators, researchers, implementors and companies dedicated to the development of open source, interoperable, low-cost wireless technologies. He is a regular contributor to Government Technology's Digital Communities, the online portal and comprehensive information resource for the public sector. Sascha has worked with Free Press, the Cooperative Association for Internet Data Analysis (CAIDA), the Acorn Active Media Foundation, the Ethos Group, and the CUWiN Foundation. Sascha serves on the Leadership Committee of the CompTIA Education Foundation as well as the Advisory Councils for both the Knight Center of Digital Excellence and the Knight Commission on the Information Needs of Communities in a Democracy.

Joel Kelsey, Policy Analyst, Consumers Union

Joel Kelsey is a policy analyst for Consumers Union, the non-profit publisher of Consumer Reports, working out of the Washington, D.C. office. 

Mr. Kelsey is responsible for working closely with federal and state decision makers on telecommunications policy. He manages the grassroots component of Consumers Union’s media reform and telecommunications campaign, working closely with community leaders and citizen activists throughout the country and provides support on other key campaigns. 

Since joining Consumers Union in 2006 Joel has testified before the Federal Communications Commission Hearings on media consolidation, worked with state legislators to protect consumer rights in video franchising negotiations, authored fillings on cable regulation before the FCC and led CU’s advocacy efforts related to the digital television (DTV) transition. 

Prior to joining Consumers Union, Joel served as chairperson for the New York Public Interest Research Group (NYPIRG) and later worked as NYPIRG’s New York City outreach director and finally as statewide campaigns coordinator. During his tenure at NYPIRG Joel worked with policy experts to develop statewide campaigns executed in communities throughout New York State; interviewed, trained and supervised 16 project coordinators at 11 NYPIRG chapters; and crafted organizational program goals, campaign messages, strategies and tactics with an emphasis on targeting legislative objectives for community based projects. With NYPIRG, Joel authored reports, testified before legislative committees and lobbied legislators on issues of higher education funding, land-use, voting rights and environmental clean-up programs. 

Joel spent several months in 2004 and 2006 teaching English and traveling through China. Joel graduated Magna Cum Laude with a BA in Political Science from the State University of New York at New Paltz.

Ari Schwartz, Vice President and Chief Operating Officer, Center for Democracy and Technology

Ari Schwartz is the Vice President and Chief Operating Officer of the Center for Democracy and Technology (CDT). Schwartz's work focuses on increasing individual control over personal and public information. He promotes privacy protections in the digital age and expanding access to government information via the Internet. He regularly testifies before Congress and Executive Branch Agencies on these issues.

Schwartz also leads the Anti-Spyware Coalition (ASC) , anti-spyware software companies, academics, and public interest groups dedicated to defeating spyware. In 2006, Schwartz won the RSA award for Excellence in Public Policy for his work building the ASC and other efforts against spyware. He was also named one of the Top 5 influential IT security thinkers of 2007 by Secure Computing Magazine.

Schwartz currently serves as a member of the U.S. Information Security and Privacy Advisory Board.

Debra Berlyn, President, Consumer Policy Solutions

Debra Berlyn is President of Consumer Policy Solutions, a firm centered on developing public policies addressing the interests of consumers and the marketplace.  

Immediately prior to launching Consumer Policy Solutions, Ms. Berlyn was Senior Legislative Representative in the Federal Affairs Department of AARP, responsible for all communications and energy matters. Ms. Berlyn currently serves AARP on a consulting basis, and led their activities related to the digital television transition issue.  Consumer Policy Solutions other clients include consumer organizations and industry.

 

Ms. Berlyn was co-founder and Executive Director of the Competition Policy Institute, a non-profit organization, from 1996 to 2002.  Immediately prior to creating CPI, Ms. Berlyn served as the Executive Director of the National Association of State Utility Consumer Advocates (NASUCA).  


Ms. Berlyn was appointed by the Chairman of the Federal Communication Commission to serve as the Chairperson of the agency’s Consumer Advisory Committee (CAC).  Ms. Berlyn is a member of the Board of Directors of the National Consumers League.  She also served on the Board of Directors for the Universal Service Administrative Company (USAC) from 2006 - 2007. 

As a national voice on the issue of online safety, she has been a guest on radio and television programs, has written on the importance of family safety online, and has been published in newspapers across the country. 

Adam D. Thierer, Senior Fellow, Progress & Freedom Foundation and Director, Center for Digital Media Freedom

Adam Thierer is a Senior Fellow at the Progress & Freedom Foundation (PFF) and the Director of PFF’s Center for Digital Media Freedom (CDMF). As Director of the CDMF, Thierer analyzes public policy developments that impact both the economic and social aspects of the media industry, with a strong focus on First Amendment issues.  Prior to joining PFF in 2005, Adam spent four years at the Cato Institute as Director of Telecommunications Studies, and nine years at The Heritage Foundation as a Fellow in Economic Policy.  

Adam is the author or editor of seven books on diverse topics such as media regulation and child safety issues, mass media regulation, Internet governance and jurisdiction, intellectual property, regulation of network industries, and the role of federalism within high-technology markets. 

Before coming to Washington, Adam spent time in London, England at the Adam Smith Institute where he worked on reform of the British legal system. Adam earned his B.A. in journalism and political science at Indiana University, and received his M.A. in international business management and trade theory at the University of Maryland.

Adam is also a member of several distinguished task forces. He has served as a member of Harvard Law School’s Internet Safety Technical Task Force, a “Blue Ribbon Working Group” on child safety organized by Common Sense Media, the iKeepSafe Coalition, and the National Cable & Telecommunications Association, and he is also an advisor to the American Legislative Exchange Council’s Telecom & IT Task Force. In 2008, he received the Family Online Safety Institute’s “Award for Outstanding Achievement.”

Alan Simpson, Director of Policy, Common Sense Media

Alan Simpson's background combines experience in advocacy for children and in media organizations. Prior to joining Common Sense Media, Simpson was the senior director for marketing and communications at the National Association for the Education of Young Children (NAEYC). Simpson also worked at Voices for Illinois Children, a non-profit advocacy organization in Chicago, and at National Public Radio (NPR) and the Cable Satellite Public Affairs Network (C-SPAN) in Washington, DC. 

Burke Culligan, Senior Director - Product Management, Yahoo!, Inc.

Culligan joined Yahoo! in 2005, for the second time, to lead the original Homepage redesign, launched in 2006.  Culligan currently also leads other Yahoo! global “Front Door” product groups including MyYahoo!, Yahoo! Toolbar, and major partnership sites for AT&T, Rogers, BT, Verizon, and Sony to name a few. In his first stint at Yahoo!, in the early 2000’s, he led various new product development efforts for the Shopping, Auctions, and Travel sites.

Prior to joining Yahoo!, Culligan held various leadership roles with leading web and technology companies such as Intuit, Ask.com, Netscape/AOL, and Excite. He specializes in personalization and performance optimization practices for consumer web sites. He began his tour of Silicon Valley with the @Home Network in 1996, focusing on leading the exploration and development of innovative/experimental consumer web experiences.

Culligan graduated from the University of the Pacific with a degree in Information Systems Management, where he was also an accomplished NCAA student athlete.
Michael W. McKeehan, Executive Director - Internet and Technology Policy, Verizon

An attorney and engineer, Mr. McKeehan is currently Executive Director, Internet & Technology Policy for Verizon, where he is responsible for developing policy strategies for next-generation network and service platforms, with a focus on balancing internet freedoms and network management. Recently, he was appointed by the Obama administration to serve on the Department of Commerce’s NTIA Online Safety and Technology Working Group. Previously, Mr. McKeehan served on the MySpace/AG social networking task force, and the NCTA blue ribbon panel on online safety. He also currently serves as a Board member of the Family Online Safety Institute (FOSI.org). Previously, Mr. McKeehan was a Distinguished Member of the Technical Staff in the Verizon Technology Organization, responsible for developing platform and service requirements for a variety of narrow- and wide-band communications initiatives. He holds multiple U.S. patents on call forwarding services using advanced intelligent networking technology. Mr. McKeehan has B.S.E.E., M.B.A., and J.D. degrees, all from the University of Maryland, and is a member of the Maryland and federal bar associations.

Timothy Sparapani, Director, Public Policy, Facebook

Tim Sparapani is the Director, Public Policy at Facebook. Tim is responsible for developing and implementing the company’s interaction with the federal, state and local governments and with opinion and policy makers.  Tim’s specialty is privacy and constitutional law.   Prior to joining Facebook, Tim was Senior Legislative Counsel at the American Civil Liberties Union, where he helped advance the constitutional principle of the right to privacy, representing the ACLU before Congress, the Executive Branch and before the media.  For the more than four years preceding his time at the ACLU, Tim served as an Associate at the law firm of Dickstein Shapiro where he helped clients navigate interconnecting constitutional, statutory, political and policy challenges.  Tim holds a bachelor’s degree from Georgetown University and a J.D. from the law school at the University of Michigan. 

FCC Panelist Biographies

John Horrigan, Consumer Research Director, Omnibus Broadband Initiative.

Mr. Horrigan was Associate Director, Research, with the Pew Internet & American Life Project, where he analyzed survey data and draft reports for the Pew Internet Project.  He was principal author of the report, Measuring Broadband, and author of over 40 other reports and data memoranda.  Mr. Horrigan also served as legislative assistant and press secretary to U.S. Congressman Jake Pickle.  He earned a Ph.D. in Public Policy from the Lyndon B. Johnson School of Public Administration at the University of Texas at Austin, where he also earned a Masters in Public Affairs.  He earned a B.A. in Economics and Government from the University of Virginia.

Marc Berejka, Senior Policy Advisor, Secretary’s Office, US Department of Commerce

Marc Berejka has served as a policy advisor in the Secretary’s Office at the US Department of Commerce since July 2009.  He is responsible for identifying and employing policy levers that can be used to promote innovation.  Recognizing that innovation is a broad topic, he currently focuses on a handful of strategic issues that arise in the intellectual property, IT standards, broadband, privacy and cybersecurity realms.  He regularly engages with industry stakeholders, as well as with counterparts at other U.S government agencies and in the White House’s tech-policy office.  Within the Commerce Department, he works with the Patent & Trademark Office, the National Institute of Standards & Technology, and the National Telecommunications & Information Administration in shaping certain policy efforts.

Prior to joining the Department, Mr. Berejka worked for 12 years in various government affairs roles at Microsoft Corporation.  He spent the immediate past 6 years at Microsoft’s headquarters in Washington State, and before that he was in the company’s Washington, D.C. lobbying office.  During his tenure at Microsoft, he worked on a wide range of policy issues that affect the high-tech sector.  He built and managed industry coalitions, drove issue campaigns, developed legislation and advocacy pieces, engaged with the press and academics, and lobbied policymakers.  His last role at Microsoft was as a senior policy director in the company’s Research & Strategy Office, where he managed a set of policy initiatives on a global basis.

Mr. Berejka spent the first part of his career as a telecommunications lawyer with various firms in Washington, D.C.  He holds a J.D. from Georgetown University and a B.A. from Princeton University. 

Burke Culligan is Senior Director of Product Management and Strategy for Yahoo! Inc. Culligan is responsible for the overall product direction and execution of the Yahoo! Homepages around the globe, including www.yahoo.com,  which draws one of the largest web audiences in the world with hundreds of millions of unique visitors per month.  

Robert Cannon, Senior Counsel for Internet Law, Federal Communication Commission

Robert is Senior Counsel for Internet Law in the Office of Strategic Planning and Policy Analysis where he provides advice to the Commissioners and the Bureaus on Internet law and policy. He recently assisted with the FCC’s Child Safe Viewing Act Report.  He is a member of the Online Safety & Technology Working Group, and has served on the interagency Working Group on Barriers to Ecommerce and the interagency Cybercrime Treaty Working Group. He regularly teaches courses for the FCC University including "Internet 101: Law, History, and Economics" and "Introduction to Communications Law." He also teaches a course on FCC Internet policy for the US Telecommunications Training Institute. He has served as a grant reviewer for NTIA's TOP Program. Prior to his current position, he was Deputy Director of the FCC's Y2K Task Force.
Michael Wroblewski, Deputy Director, Office of Policy Planning, Federal Trade Commission

Michael Wroblewski returned to the FTC in June 2008 and is currently Deputy Director in the Office of Policy Planning.  From 1998-2006, Mr. Wroblewski served in several capacities at the FTC, including Assistant General Counsel for Policy Studies in the Office of the General Counsel, and as an attorney advisor to Commissioner Leary. During this time, he directed many of the Commission’s efforts to study competition issues in the pharmaceutical and electric power industries. He oversaw the Commission’s efforts to examine how biologic drug competition would develop, whether a conflict of interest exists when a pharmacy benefit manager (PBM) owns a mail-order pharmacy and the extent to which generic competition raised antitrust issues.  He is the primary author of the 2009 FTC Report on Follow-on Biologic Drugs, the 2005 FTC Report Pharmacy Benefit Managers: Ownership of Mail-Order Pharmacies, and of the 2002 FTC study Generic Drug Entry Prior to Patent  Expiration. He is the primary author of two reports (2000 and 2001) that examined competition and consumer protection issues in the electric power industry.

In 2007 and 2008, Mr. Wroblewski was in charge of consumer education at Consumers Union, the non-profit publisher of Consumer Reports.  He also led a team to research and develop CU ratings for doctors, hospitals, nursing homes, and insurance providers.  Prior to joining the FTC in 1998, he was a telecommunications attorney in the Washington, D.C. offices of Latham & Watkins and of Verner, Liipfert, Bernhard McPherson & Hand. He graduated from Loyola College, receiving his B.S., B.B.A. Magna Cum Laude in Finance and Computer Science. In 1992, Mr. Wroblewski received his J.D. from the University of Texas School of Law, and a Masters in Public Affairs from the Lyndon Baines Johnson School of Public Affairs.
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