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NATIONAL BROADBAND PLAN





FCC National Broadband Plan Staff Workshop

Economic Issues in Broadband Competition
Friday, October 9, 2009 10:00 a.m.
Agenda:

10:00 am
Workshop Introduction, Jonathan Baker, Chief Economist, Federal Communications Commission (on leave from Washington College of Law, American University) Moderator

10:05 am
Panel Presentations:
Judith A. Chevalier, William S. Beinecke Professor of Finance and Economics, Yale School of Management
Joseph Farrell, Director, Bureau of Economics, Federal Trade Commission (on leave from Department of Economics, UC-Berkeley)

Shane Greenstein, Elinor and Wendell Hobbs Professor of Management and Strategy at the Kellogg School of Management, Northwestern University
Marius Schwartz, Professor of Economics, Georgetown University
Carl Shapiro, Deputy Assistant Attorney General for Economics at the Antitrust Division of the U.S. Department of Justice (on leave from positions as Transamerica Professor of Business Strategy at the Haas School of Business, and Professor of Economics in the Economics Department)
11:20 am
Panelist Discussion and Responses to Questions

11:55 am
Closing Statements, Moderator
12:00 Noon   Adjournment

Moderating Panel: 
Jonathan Baker, Chief Economist, Federal Communications Commission (on leave from Washington College of Law, American University)
Scott Wallsten, Economics Director, National Broadband Taskforce, Federal Communications Commission
Public Input

The Commission seeks public input regarding questions to ask at the workshop.  Questions can be e-mailed to the Workshop Coordinator prior to the workshop at jonathan.levy@fcc.gov.  During the workshop, audience members—both in the room and online—will have the opportunity to suggest questions in writing.  Questions will be reviewed and, time permitting, could be asked by the moderator.  Additionally, there will be an opportunity to submit written comments in response to the staff workshops.
Participant Biographies
Judith A. Chevalier, William S. Beinecke Professor of Finance and Economics, Yale School of Management 
Professor Chevalier's research is in the areas of both finance and industrial organization. Some of her recent research examines the role of consumer foresight in markets for durable goods, the impact of state regulations in the market for funeral products and services, and the taste for leisure as a determinant of occupational choice. She has written a series of papers on the economics of electronic commerce, the interaction between firm capital structure and product market competition, price seasonality and cyclicality, and tests of models of agency relationships and career concerns, and firm diversification. She is a former co-editor of the American Economic Review, serves on the editorial board of the Journal of Industrial Economics and is co-editor of the Rand Journal of Economics. 
Education
PhD Massachusetts Institute of Technology, 1993
BA Yale University, 1989

Joseph Farrell, Director, Bureau of Economics, Federal Trade Commission (on leave from Department of Economics, UC-Berkeley)
Joseph Farrell was educated at Oxford University, where he received his D.Phil. in 1981. He joined UC Berkeley in 1989 as an associate professor and became a full professor in 1991. He was elected a Fellow of the Econometric Society in 2002.

Professor Farrell previously was Deputy Assistant Attorney General for Economics with the U.S. Dept. of Justice, Chief Economist at the Federal Communications Commission, assistant professor at MIT, a principal member of the technical staff at GTE Laboratories, and National Fellow at the Hoover Institution. He served on the Computer Science and Telecommunications Board at the National Academies of Science. He was Editor of the Journal of Industrial Economics, President of the Industrial Organization Society, and Chair of Berkeley's Competition Policy Center.

Shane Greenstein, Elinor and Wendell Hobbs Professor of Management and Strategy at the Kellogg School of Management, Northwestern University
Shane Greenstein is the Elinor and Wendell Hobbs Professor of Management and Strategy at the Kellogg School of Management, Northwestern University. He is a leading researcher in the business economics of computing, communications and Internet infrastructure. His research and writing focus on a variety of topics in this area, including the adoption of client-server systems, the growth of commercial Internet access networks, the industrial economics of platforms, and changes in communications policy. Over a eighteen year career he has written and edited five books, and published over ninety refereed journal articles, book chapters, monographs and invited reports. He has written over eighty articles for policy and business audiences. He is regularly quoted in national and local media. He has been a regular columnist and essayist for IEEE Micro since 1995, where he comments on the economics of microelectronics. He also writes a blog, titled "Virulent Word of Mouse." 
Greenstein was the Program Chair for the Telecommunication Policy Research Conference in 2000 and presently serves on the board of directors. He was co-chair with Victor Stango for the conference on Standards and Public Policy, held at the Chicago Federal Reserve Board in 2005. He is a participant in many national research organizations, including National Bureau of Economic Research and Conference on Research, Income and Wealth.
Greenstein is North American Editor for Information Economics and Policy, and Associate Editor for Economics Bulletin.. He recently became business and economics sub-editor for Communications of the ACM. He also reviews for a wide assortment of major journals in economics and information science, and for a wide assortment of organizations, including the National Science Foundation, and National Academy of Science. At Northwestern University he is affiliated with the Center for the Study of Industrial Organization, the Searle Foundation, and the Institute for Policy Research. He was chair of the Management and Strategy Department from 2002 to 2005.
Greenstein received his BA from University of California at Berkeley in 1983, and his PhD from Stanford University in 1989, both in economics. He held a post-doctoral fellowship at the Stanford Institute for Economic Policy Research at Stanford in 1989. He also continues to receive a daily education in life from his wife and children. 

From 1990 to 1997 he was Assistant and then Associate Professor with the Department of Economics and the Institute of Government and Public Affairs at the University of Illinois in Urbana/Champaign. There he taught courses in the economics of technology, regulation and industry. For the 94-95 academic year he was Visiting Scholar with the Computer Industry Project at Stanford Unversity and a Research Associate with the Institute for Management, Innovation and Organizations in the Haas School of Business at the University of California, Berkeley. 

Marius Schwartz, Professor of Economics, Georgetown University
Marius Schwartz is Professor of Economics at Georgetown University, where he has taught since 1983.  He earned his Ph.D. from UCLA in 1982, and his B.Sc. (1st class honors) from the London School of Economics in 1976.  His research interests and teaching are in industrial organization, competition, and regulation.  

From September 1998 through April 2000, he served at the Antitrust Division of the U.S. Department of Justice (DOJ) as the Economics Director of Enforcement and, for six months during this period, as the Acting Deputy Assistant Attorney General for Economics.  From April 1995 through June 1996 he served at the Presidentís Council of Economic Advisers, as the Senior Economist for industrial organization matters.   Professor Schwartz has advised on competition and regulation matters to DOJ, international agencies, and the private sector. 

Carl Shapiro, Deputy Assistant Attorney General for Economics at the Antitrust Division of the U.S. Department of Justice (on leave from positions as Transamerica Professor of Business Strategy at the Haas School of Business, and Professor of Economics in the Economics Department)

Carl Shapiro is the Transamerica Professor of Business Strategy at the Haas School of Business, and Professor of Economics in the Economics Department, at the University of California at Berkeley. He earned his Ph.D. in Economics at M.I.T. in 1981, taught at Princeton University during the 1980s, and has been on the Berkeley faculty since 1990.  From 1998 to 2008, Shapiro served as Director of the Institute of Business and Economic Research at UC Berkeley.  He has been Editor of the Journal of Economic Perspectives and a Fellow at the Center for Advanced Study in the Behavioral Sciences, among other honors. 

Professor Shapiro is currently on leave, serving as the Deputy Assistant Attorney General for Economics at the Antitrust Division of the U.S. Department of Justice, where he supervises more than fifty Ph.D. economists in the Antitrust Division’s Economic Analysis Group (EAG).  EAG is widely recognized as one of the most experienced and sophisticated organizations in the world in the application of economics to competition policy.  Shapiro had the honor of serving previously as Deputy Assistant Attorney General for Economics in the Antitrust Division, during 1995-1996.   He is hopeful that experience will prove valuable during his current tour of duty.  Shapiro has consulted extensively for a wide range of private clients as well as for the U.S. Department of Justice and the Federal Trade Commission and the OECD.

Shapiro has published extensively in the areas of industrial organization, competition policy, patents, the economics of innovation, and competitive strategy. His current research interests include antitrust economics, intellectual property and licensing, patent policy, product standards and compatibility, and the economics of networks and interconnection.  Shapiro is the co-author, with Hal R. Varian, of Information Rules: A Strategic Guide to the Network Economy, published by the Harvard Business School Press. Information Rules has received critical acclaim for its application of economic principles to the Information Economy and has been widely read by managers and adopted for classroom use. 
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